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HOW DO WE CREATE RESEARCH 

PRODUCTS THAT PEOPLE WILL 

USE? 



1. BE HONEST ABOUT OBJECTIVES 

 



BE HONEST ABOUT OBJECTIVES 

Ultimately we seek to improve 

• understanding of Earth systems 

• the way in which we interact with these systems 



BE HONEST ABOUT OBJECTIVES 

We seek to influence 

• Behaviors  

• Policy decisions  

• Markets and 
business practices  



SELECT RESEARCH QUESTIONS THAT HELP US 

ANSWER POLICY QUESTIONS 

How do Earth systems behave? 

• Are we affecting them in unexpected ways? 

• Are people or markets at risk? 

• Who or what is responsible? 

• Which interventions are effective? 

 



2. FACILITATE USE OF RESULTS 

 



WORK WITH OTHERS TO FRAME RESULTS IN WAYS 

THAT ARE MEANINGFUL TO THEM 

• Give people information via the mediums they prefer to 

use 

• Show them how it helps them in their work 

• Ask them what information they are lacking 

• Show them what is possible 

• Speak in their language 



  

Its easy to get obsessed with the technology 
that we use or the programming languages that 
we use, but if we do that we forget about what 
out real goal is, which is to tell a story or 
explain information. 
 

- Johnathan Corum  

NY Times Science Graphics Editor 

 



MANY STEPS, MANY AUDIENCES!  

(don’t try to do it all yourself) 



3. CREATE DEMAND 



Gabon 2006 

ADDRESSING CONFLICTING 

LAND USES 



+ Protected areas 

ADDRESSING CONFLICTING 

LAND USES 



+ Logging permits 

ADDRESSING CONFLICTING 

LAND USES 



+ Mining permits/concessions 

ADDRESSING CONFLICTING 

LAND USES 



+ community use rights 

ADDRESSING CONFLICTING 

LAND USES 



1. Be honest about objectives 

2. Facilitate use of results 

3. Create demand 

 



WHAT CAN WE DO? 



PROACTIVELY REACH 

OUT TO USERS 



WRI AQUEDUCT OUTREACH 



 

WRI AQUEDUCT OUTREACH 



SHARE IN-SITU DATA 



GOVERNMENT OPEN DATA 

POLICIES ARE GREAT TO US 

 

Source: USGS 



A GLOBAL WATER 

QUALITY DATA PRODUCT 
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QUESTIONS 


